POP UP [ME§}:

ZANN AN
VOTRE é:
DESTINATION

TOURIST OFFICES, CITIES, RESORTS, TOURISM ORGANISATIONS !

YOUR STOREFRONT IN BORDEAUX CITY CENTER

A UNIQUE CONCEPT I' A TEMPORARY SHOP + AN ALL-INCLUSIVE MEDIA PLAN!

8 COURS DU XXX JUILLET o 33000 BORDEAUX ¢ FRANCE ¢ POPUPCLUB@MEDIATOURISME.FR o T: +33 620 791 411
@média
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BORDEAUX © /1

THE WORLDWIDE CAPITAL OF WINE THROUGH ITS CHATEAUX AND PRESTIGIOUS
VINEYARDS IN THE BORDEAUX AREA. THE CITY IS ALSO CONSIDERED AS A WORLD-
CLASS GASTRONOMY AND BUSINESS TOURISM DESTINATION AND HOSTS SEVERAL
INTERNATIONAL CONGRESSES.

POPULATION BORDEAUX IS THE SIXTH URBAN UNIT IN FRANCE.
THE CITY IS THE CENTER OF A LARGER METROPOLIS OF 814 049 RESIDENTS (2019).

SURFACE AREA BORDEAUX : 49,36 KM? / BORDEAUX METROPOLE : 578,22 KM?

DEMOGRAPHIC GROWTH
5,3% GROWTH BETWEEN 2011 AND 2016, BEING 1% PER YEAR.
1 MILLION RESIDENTS (975 000) PLANNED IN BORDEAUX METROPOLE FROM NOW T0 2030

4 CERTIFIED CENTERS OF EXCELLENCE AND 15 CLUSTERS

BORDEAUX METROPOLE -100% CULTURE & ENTERTAINMENT ,
11 MUSEUMS / MORE THEN 15 FESTIVALS / 37 CONCERT HALLS & «CAFE-CONCERTS» / 17 CINEMAS / 1 CASINO /
2 STADIUMS / 1 SKATING-RINK /1 OPERA /101 PARCS AND GARDENS
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IN AVERAGE 3500 VISITORS PER DAY ENTER
THE BORDEAUX METROPOLE TOURIST OFFICE

BETWEEN QUINCONCES TRAM STATION, THE TOURNY ALLEYS AND SAINTE-CATHERINE SHOPPING STREET
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IMMERSIVE PROJECTION
HIGH BRIGHTNESS
5.0 X 3.0M WALL IMAGE

BOSE SOUND SYSTEM
4 POINTS

PERMANENT
A 50M?CUSTOMIZABLE : RECEPTION DESK

MODULAR SPACE

A7MZ WINDOW DISPLAY
ON COURS DU XXX JUILLET

TECHNICAL PL

MODULAR DISPLAY
ON EACH SIDE
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POP UP CLUB IS ALSO Am MEDIA SUPPORT FOR YOUR DESTINATION !

B PERSONALISED SIGN & WINDOW DISPLAY BRANDING (SEE-THROUGH STICKERS...)

B MOTION DESIGN : TAILOR-MADE SEQUENCES (BASED ON PHOTOS, VIDEQS, TEXT ANIMATION)

FOR PROJECTION ON THE GIANT POP UP SCREEN.

I PRINT : A5 TWO-SIDED FLYERS, LEAFLET 8 PAGES,...

I STREET MARKETING & DISTRIBUTION : LEAFLETING NEAR THE POPUP CLUB, X-BANNERS, BICYCLE,

DISTRIBUTION WITH SUD-OUEST WEEK-END

I PRESS : SUD-OUEST, SUD-OUEST DIMANCHE, 5.0 COVER BIG BANNER, S.0 COVER TOP BANNER, BORDEAUX MOMENTS OR
WE BORDEAUX.

B URBAN DISPLAY : CLEAR CHANNEL NETWORK, TRAM STATIONS, BUSES, 2M” CITY-CENTER DISPLAY, PARKINGS, TRAM
TOTAL COVERING.

I RADIO : NRJ, NOSTALGIE, CHERIE FM

I MEDIA RELATIONS : PRESS RELEASE EDITING AND ISSUANCE TO THE MAIN LOCAL MEDIAS + METROPOLE & GIRONDE
RADIO BRAODCASTING.

I DIGITAL : SUD-OUEST DIGITAL, BORDEAUX METROPOLE TOURIST OFFICE SCREEN NETWORK

I DATA : GIVAWAY, GAMES & CONTESTS ORGANISATION

I MUSICAL ENTERTAINMENT : PROGRAMMING, CUSTOMIZED PLAYLISTS

NEGOCIATED
PARTNERSHIPS
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"’Q‘ Pop UP cLUB READY TO SERVE YOUR DESTINATION !
ﬁ B WELCOME & HOSTING FOR YOUR TEAM : ACCOMODATION & CATERING
AT NEGOCIATED RATES NEARBY

M FURNITURE : RENTAL SERVICE THROUGH OUR PARTNER AMEXPO.
DESIGN YOUR INTERIOR ACCORDING TO YOUR NEEDS : STANDS, COUNTERS, SOFAS,
CHAIRS...

I KITCHEN AREA PROVIDED / CATERER SERVICE

B METTING ROOM PROVIDED EQUIPED WITH A LARGE SIZE COLLABORATIVE SCREEN.

SERVICES

Qmédia
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BORDEAUX CAUDERAN

Une page se tourne a
la Villa Primrose gz
BORDEAUX

La Foire aux plaisirs au
temps du Covid rens

BORDEAUX AGGLO

Prévenir, soigner, guérir...
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Rencontres  Locturos /
‘Conférences
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Retrouver Bordeaux avec un grand air

Bordeaux: a breath of fresh air

Des visites insolites
le temps d’un été bordelais

Qa5 monumens sont vous

QUIRKY SUMMERTIME
TOURS AROUND BORDEAUX

LES BALADES
THEMATIGUES
LE BORDEAUX DU MOYEN AGE

PETITS SECRETS
ET GRANDES HISTOIRES

45
SPORT & LOISIRS

56
LES COUPS DE CEUR JEUNESSE
DES BIBLIOTHECAIRES

60
DEVELOPPEMENT DURABLE

DESTINATION
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TRAM

OUTDOOR DISPLAY
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SUD OUEST DIGITAL, MOBILE & WEB
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., Bordeaux: le car-jacking avait
tourné en une dangereuse course-
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BORDEAUX METROPOLE TOURIST OFFICE NETWORK

DIGITAL DISPLAY
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